TOROS UNIVERSITY
FACULTY OF ECONOMICS, ADMINISTRATIVE AND SOCIAL SCIENCES

2021-2022 ACADEMIC YEAR CURRICULUM FORM

Course Code ITL 244

Course Title E COMMERCE
Department / Program Business Semester 0O |[Fa Spring

Course Type 0 (compulsory Elective

Course Language | [  [[Turkish English

Theoretical Practical ECTS
Grade Please select from list Course Credits
3 0 5
Title, Name-Last Name Asst. Prof. Aslihan Yavuzalp Marangoz

Instructor

Contact Information

aslihan.marangoz@toros.edu.tr

Information about
ICourse

The aim of the course to explain the basic e- commerce issues with the actual cases. [

WEEKLY COURSE CONTENTS

Week Topics Teaching Methods and Techniques
1. Week Introduction to course Face to Face- Interactive
2. Week E commerce concept, historyd Face to Face- Interactive
3. Week Markets in E commerce O Face to Face- Interactive
4. Week Models of e commercel Face to Face- Interactive
5. Week E marketingd Face to Face- Interactive
6. Week Consumer Behavior in electronic Markets Face to Face- Interactive
7. Week E- relationships Face to Face- Interactive

Midterm (Explanation)*

written exam %40

8. Week Payment in e commercel] Face to Face- Interactive
9. Week E commerce standardsCl Face to Face- Interactive
10. Week E commerce applicationsO Face to Face- Interactive
11. Week \Web site organisationd Face to Face- Interactive
12. Week Final project presentations Face to Face- Interactive
13. Week Final project presentations Face to Face- Interactive
14. Week Final project presentations Face to Face- Interactive

Final (Explanation)**

All final projects must be sent until 12.week. Students will be informed about the project during the courses.
Students will present their projects in last 3 weeks online.(%60)

Make-Up (Explanation)

Make up projects will be given.

Select and explain in detail the teaching methods and techniques to be used in course.

Synchronous

Interactive courses.

Asynchronous

Mixed (Synchronous +
0

Face-to-Face

Other

Qo QQig

Other explanations for the effective and efficient conduct of the course

Attendance***

Course Resources

E commerce book, J. ReynoldsManzoor, A. (2010). E-commerce: an introduction. Amir Manzoor.

Auxiliary Resources

Course Counseling

Consulting Management

(Sycnhronous, Face-to-Face and others)

Consulting Topics

Date

Time

Course hour

The way of making the midterm (written exam, homework, quiz, report, presentation etc.) and the rate of contribution of these activities to success

*
should be specified.

S How the final exam will be done and the contribution rate to the success grade of the midterm exam (written exam, homework, quiz, report,
presentation etc.) must be specified.

*k%k

Attendance rate in face-to-face education is 70%, Synchronous or synchronous video watching is 70%, Asynchronous attendance is not required.
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TOROS UNIVERSITY
FACULTY OF ECONOMICS, ADMINISTRATIVE AND SOCIAL SCIENCES

2021-2022 ACADEMIC YEAR FALL SEMESTER CURRICULUM FORM

Course Code FLE 202

Course Title ENGLISH IV
Department / Program Business and Administration [|Semester (m | Fall [m | Spring

Course Type El |Compulsory|| W Elective

Course Language || B [Turkish [m | English

Theoretical Practical ECTS
Grade Please select from list Course Credits
3| 0 5
Title, Name-Last Name Ogr. Gér. Sena TEKELI

Instructor

Contact Information

sena.tekeli@toros.edu.tr

Information about

This is a theoretical course with 3 hours per week. It will be Face-to-Face. The students can study and work on the course topics through courseb

ICourse
WEEKLY COURSE CONTENTS

Week Topics Teaching Methods and Techniques
1. Week Introductory Lesson, Explaining the Syllabus and Worksheet 1 Face-to-Face
2. Week Unit 10-Ethics- Voc. Lis. Read. Face-to-Face
3. Week Unit 10-Ethics- Case Study Face-to-Face
4. Week Worksheet 2 / Homework 1 Face-to-Face
5. Week Unit 11-Leadership- Voc. Lis. Read. Face-to-Face
6. Week Unit 11-Leadership- Case Study Face-to-Face
7. Week Review for the exam/ Worksheet 3 Face-to-Face
8. Week/ Midterm (Explaj|Written Exam/ Face-to-Face % 30 of total Grade
9. Week Exam Feedback/ Worksheet 4 Face-to-Face
10. Week Unit 12-Competition- Voc. Lis. Read. Face-to-Face
11. Week Unit 12- Competition- Case Study / Homework 2 Face-to-Face
12. Week Worksheet 5 Face-to-Face
13. Week Presentations % 10 of total Grade [Face-to-Face
14. Week Presentations Face-to-Face
15. Week Final Exam** / Face-to-Face % 60 of total Grade

Final (Explanation)**

Final exam will be written exam. / Face-to-Face

Make-Up (Explanation)

Make-up exam will be written exam. / Face-to-Face

Select and explain in detail the teaching methods and techniques to be used in course.

Synchronous

Asynchronous

Mixed (Synchronous +
0

Face-to-Face

Course topics will be dealt through coursebook, videos and materials. Detailed information related to teaching methods and techniques
is stated in the weekly course contents.

Other

Other explanations for the effective and efficient conduct of the course

Attendance***

Synchronous attandence will be kept during online courses on the distance education system. Asynchronous studies will be followed by weekly
homeworks.

Course Resources

Market Leader, Business English Course Book, David Cotton, David Falvey, Simon Kent. Pearson.

Auxiliary Resources

Consulting Management
(Sycnhronous, Face-to-Face and others)

Consulting Topics Date Time

Course Counseling

The way of making the midterm (written exam, homework, quiz, report, presentation etc.) and the rate of contribution of these activities to success

*
should be specified.

S How the final exam will be done and the contribution rate to the success grade of the midterm exam (written exam, homework, quiz, report,
presentation etc.) must be specified.

*k%k

Attendance rate in face-to-face education is 70%, Synchronous or synchronous video watching is 70%, Asynchronous attendance is not required.
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TOROS UNIVERSITY
FACULTY OF ECONOMICS, ADMINISTRATIVE AND SOCIAL SCIENCES

2021-2022 ACADEMIC YEAR CURRICULUM FORM

Course Code

MAN-228

Course Title Organizational Behavior
BUSINESS ADMINISTRATION .

Department / Program AND OTHER DEPARTMENTS [SEmester (m | Fall Spring

Course Type Compulsory [ | Elective

Course Language | [ Turkish English

Theoretical Practical ECTS
Grade Please select from list Course Credits
3 0 5
Title, Name-Last Name Assoc. Prof. Dr. Metin OCAK

Instructor

Contact Information

metin.ocak@toros.edu.tr

Information about
Course

The course aims to teach management candidates attitudes and behaviors of employes in organizations. Additionally, all the internal and external
factors that effect the behaviors of employees will be studied . The course will be held synchronous on Ims.toros.edu.tr. Course materials will be

shared via email. Attending the course is compulsory.

WEEKLY COURSE CONTENTS

Week Topics Teaching Methods and Techniques
1. Week What Is Organizational Behavior? Synchronous- Ims.toros.edu.tr
2. Week Diversity in Organizations Synchronous- Ims.toros.edu.tr
3. Week Attitudes and Job Satisfaction Synchronous- Ims.toros.edu.tr
4. Week Emotions and Moods Synchronous- Ims.toros.edu.tr
5. Week Personality and Values Synchronous- Ims.toros.edu.tr
6. Week Perception and Individual Decision Making Synchronous- Ims.toros.edu.tr
7. Week Review Synchronous- Ims.toros.edu.tr

Midterm (Explanation)*

WRITTEN EXAM (% 40) FACE TO FACE

8. Week Motivation Concepts Synchronous- Ims.toros.edu.tr
9. Week Foundations of Group Behavior Synchronous- Ims.toros.edu.tr
10. Week Communication- Leadership Synchronous- Ims.toros.edu.tr
11. Week Power and Politics, Conflict and Negotiation Synchronous- Ims.toros.edu.tr
12. Week Organizational Culture Synchronous- Ims.toros.edu.tr
13. Week Human Resource Policies and Practices Synchronous- Ims.toros.edu.tr
14. Week Review Synchronous- Ims.toros.edu.tr

Final (Explanation)**

WRITTEN EXAM (% 60) FACE TO FACE

Make-Up (Explanation)

WRITTEN EXAM (% 60) FACE TO FACE

Select and explain in detail the teaching methods and techniques to be used in course.

Synchronous

At time on Ims.toros.edu.tr.

Asynchronous

Mixed (Synchronous +
Asvnchronous)

Face-to-Face

Other

== 1= 1=Hi=

Other explanations for the effective and efficient conduct of the course

Attendance***

70% attendance requirement

Course Resources

Robbins, S. P., & Judge, T. (2013).0Organizational Behavior, Global Edition

Auxiliary Resources

Robbins, S. P., & Judge, T. (2012). Essentials of organizational behavior. Essex: Pearson.

Course Counseling

Consulting Management
(Face-to-Face )

Face to Face

Consulting Topics

Date

Time

No specific time for supervising
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TOROS UNIVERSITY
FACULTY OF ECONOMICS, ADMINISTRATIVE AND SOCIAL SCIENCES
2021-2022 ACADEMIC YEAR CURRICULUM FORM

Course Code MAN 214

Course Title RESEARCH METHODS
Department / Program BUS/ITL/IFB/IF Semester 0O |[Fa Spring

Course Type Compulsory | |l Elective

Course Language | [  [[Turkish English

Theoretical Practical ECTS
Grade Please select from list Course Credits
3 0 6
Instructor Title, Name-Last Name Assoc. Prof. Metin OCAK
g::r::tion hots Ensuring students to gain basic competencies on scientific research methods in social sciences.
WEEKLY COURSE CONTENTS
Week Topics Teaching Methods and Techniques
1. Week Introduction To The Course Face to Face
> Week Research: Introduction To The Nature of Research- How To Define Your Face to Face
Research
3. Week How to Decide Upon a Methodology Face to Face
4. Week How to Choose Your Research Methods Face to Face
5. Week How to Conduct Background Research Face to Face
6. Week How to Choose Your Participants Face to Face
7. Week How to Prepare a Research Proposal Face to Face
Midterm (Explanation)* WRITTEN EXAM (% 40)
8. Week How to Conduct Interviews Face to Face
9. Week How to Conduct Focus Groups Face to Face
10. Week How to Construct Questionnaires Face to Face
11. Week How to Carry Out Participant Observation Face to Face
12. Week How to Analyse Your Data Face to Face
13. Week How to Report Your Findings Face to Face
14. Week How to be an Ethical Researcher Face to Face
Final (Explanation)** WRITTEN EXAM (% 60)
Make-Up (Explanation) WRITTEN EXAM (% 60)
Select and explain in detail the teaching methods and techniques to be used in course.
Synchronous
Asynchronous

Mixed (Synchronous +
L___Asvnchronous)

Face-to-Face

Qi@ Qog

Other

Other explanations for the effective and efficient conduct of the course

Attendance*** COMPULSORY

N ., Dawson, Catherine, (2007). “A Practical Guide to Research Methods (3rd Edition)”, Spring Hill House.

Auxiliary Resources

Consulting Management

(Face-to-Face ) Face to Face

Consulting Topics Date Time
Course Counseling No specific time for supervising
* The way of making the midterm (written exam, homework, quiz, report, presentation etc.) and the rate of contribution of these activities to
success should be specified.
ok How the final exam will be done and the contribution rate to the success grade of the midterm exam (written exam, homework, quiz, report,
presentation etc.) must be specified.
ek Attendance rate in face-to-face education is 75%, Synchronous or synchronous video watching is 70%, Asynchronous attendance is not

required.




TOROS UNIVERSITY
FACULTY OF ECONOMICS, ADMINISTRATIVE AND SOCIAL SCIENCES
2021-2022 ACADEMIC YEAR CURRICULUM FORM
Course Code MAN 204
Course Title ACCOUNTING I
Department / Program BUSINESS ADMINISTRATION Semester :.]IFall Spring
Course Type ‘Compulsory m Elective
Course Language I:;”Turkish English
: Teori Uygulama AKTS
Grade 2. Grade Course Credits
3 0 5
|_Instructor Asst. Prof. Seda TURNACIGIL
nformation about
Course ACCOUNTING PROCEDURES THROUGH LUCA ACCOUNTING PROGRAM
WEEKLY COURSE CONTENTS
Week Topics Teaching Methods and Techniques
1. Week Introduction to the LUCA Program Face to face
2. Week Company Formation Procedures Face to face
3. Week Assigning employees to the company created and Operations Related to Employees Face to face
4. Week Personnel Operations in LUCA accounting program Face to face
5. Week Client transactions in the LUCA accounting program Face to face
6. Week General Applications Face to face
7. Week General Applications Face to face
Midterm (Explanation)? Written exam %40
8. Week Receipt and Invoice Transactions in Luca Accounting Program Face to face
9. Week Voucher and Invoice Transactions in LUCA Accounting Program Face to face
10. Week Banking in LUCA Accounting Program Face to face
11. Week Stock Transactions in LUCA Accounting Program Face to face
12. Week Currency Transactions in LUCA Accounting Program Face to face
13. Week Fixed Asset Transactions in LUCA Accounting Program Face to face
14. Week ||Implications Face to face
Final (Explanation)** Written exam %60
Make-Up (Explanation) The make-up exam will be done in the form of written exam
Select and explain in detail the teaching methods and techniques to be used in course.
Synchronous
Asynchronous

Mixed (Synchronous +
Asvnchronous)

Face-to-Face

Other

Other explanations for the effective and efficient conduct of the course

Course Resources

Auxiliary Resources

Consulting Management

Senkron, Yiizyii
(Sycnhronous, Face-to-Face and others) enkron, Ylzytze

Consulting Topics Date Time
Course Counseling

Counseling will be given face to face and synchronously / asynchronously.

The relevant day and time will be notified to students later.

Arasinavin nasil yapilacagi(yazili sinav, yapilacak édev, quiz, rapor, sunum vb) ve bu faaliyetlerin basariya katki orani
* belirtimelidir.

Final sinavin nasil yapilacagi ve arasinavin(yazili sinav, yapilacak édev, quiz, rapor, sunum vb) basari notuna katki orani
** belirtimelidir.

Yiizylize egitimlerde devam orani % 70, Senkron veya asenkron video izleme %70, Asenkron devam sarti
ok aranmamaktadir.



TOROS UNIVERSITY
FACULTY OF ECONOMICS, ADMINISTRATIVE

AND SOCIAL SCIENCES

2021-2022 ACADEMIC YEAR CURRICULUM FORM

Course Code

MAN-232

Course Title The Internet Economy
Department / Program BuSipesSdminisation Semester (m | Fall Spring
Course Type (m | Compulsory Elective
Course Language £l  (Turkish English
Theoretical Practical ECTS
Grade Please select from list Course Credits
3 0 5
Title, Name-Last Name Instructor, Segkin DOGAN
Instructor

Contact Information

seckin.dogan@toros.edu.tr

Information about
Course

The aim of this course is to learn the internet economy, blockchain and innovation.The course evalaute the effects of the internet on economy and
business. The course will be held face to face. Course materials will be shared on Ims.toros.edu.tr.There is a requirement to attend the course.

WEEKLY COURSE CONTENTS

Future of the internet and business

Week Topics Teaching Methods and Techniques

1. Week The History of computer and internet Face to face

2. Week Mobile communication Face to face

3 Week Internet and the blockcahain Face 1o face

4. Week - - Face to face
Innovation in the digital economy

5. Week n Face to face
Digital Economy

6. Week Face to face
The internet and PESTEL analysis

7. Week Face to face

Midterm (Explanation)*

Homework ( calculated as 40%)

General Evaluation

[ Wit Presentation and discussion pecelicliace
L et Presentation and discussion acejioliace
10. Week . i . Face to face
Presentation and discussion
. ) ) . Face to face
P, T Presentation and discussion
12. Week Presentation and discussion Face to face
13. Week General Evaluation Face to face
14. Week Face to face

Final (Explanation)**

Presentation will be calculated. It will be calculated as 60%.

Make-Up (Explanation)

Face to face. It will be calculated as 60%.

Select and explain in detail the teaching methods and technique

s to be used in course.

Synchronous (m |
Asynchronous (m |
Mixed (Synchronous + u
Face-to-Face The course will be harmonized face-to- face lectures with presentations and dicussions
Other (m |
Other explanations for the effective and efficient conduct of the course
Attendance*** 70% attendance is required

Course Resources

Lecture slides, research papers and articles will be made available during the course

Auxiliary Resources

The main auxiliary resource is Internet

Course Counseling

Supervison
(Face-to-Face)

All questions and remarks are received via email

Consulting Topics

Date

Time

No specific time for supervising (follow the ofice hours)

The way of making the midterm (written exam, homework, quiz, report, presentation etc.) and the rate of contribution of these activities to success should

be specified.

% How the final exam will be done and the contribution rate to the success grade of the midterm exam (written exam, homework, quiz, report, presentation
etc.) must be specified.

HEE Attendance rate in face-to-face education is 70%.
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